The Markov prediction model is the basis of Web prefetching and personalized recommendation. It can be used to extract connotative Web link hierarchy. The visualized site structure can not only help users understand the relationships between the pages they have visited, but also suggest where they can go next. But the existence of a large amount of Web objects results in data redundancy and model hugeness. Therefore, how to mine and improve the link structure of a website has become a chief problem and it has positive meanings for prefetching.
